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CHOOSING A MARKET 
FOR YOUR LIVESTOCK 
By WALTER J . WILLS, Assistant Professor of Livestock Marketing 
CHOOSING THE BEST MARKET for a particular lot of livestockis not always an easy job. Yet making a good choice is ef no
small importance to Illinois farmers, for they get nearly half their
income from the sale of livestock (Table 1).
What are some of the important things to take into consideration
when deciding on alternative markets? What are the advantages anddisadvantages of different types of markets? This circular attempts to
answer these questions and offers additional information on related
matters. 
Some marketing problems are partly production problems. For
example, buck lambs are frequently docked $1 a hundred; and rations
often have an effect on the number of cripples and deads arriving at
the market. These problems, however, are beyond the scope of this
circular, which is concerned only with what happens between the timeyour animals are ready to leave the farm and the time they have been
sold at the market. 
Reasons for Choosing a Market 
Nearly 5,000 farmers in twelve north-central states were asked in
1941 why they chose the markets they did. The main reasons theygave were convenience, competition among buyers, higher prices,
greater net returns, integrity of market personnel, and closeness of
sorting. An analysis of a number of these reasons will bring out some
of the things to watch for. 
Convenience. Convenience usually means selling animals at or
near the farm. If you are marketing your livestock in small lots, as alarge number of farmers do (Table 2) , the nearness of the marketbecomes especially important.
Because of the perishability of livestock, the nearness of a marketis often a very important consideration. 
Competition. Often a convenient market may have only one or a
few buyers. So some farmers may prefer to go farther afield, selecting
a market where they believe there will be more buyers, more com­petition among buyers, and hence higher prices. 
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If you want to receive
full value for your live­

stock, choose a market

with accurate weights.

This picture shows a

scale being used at Chi­

cago. (Fig. 1) 

practices as well as prices when considering the advantages of alterna­tive markets.
Another complication in comparing markets on a price basis occurswhen one market is considerably farther away than the other. Presentprices at the near market may have to be compared with estimatesas to what the prices will be at the far market a day or two later.

Weighing conditions. Differences in weighing conditions at alterna­
tive markets may cancel off or increase advantages in price. Howaccurate are the scales, how dependable are the weighmasters? Ques­tions of fill and length of haul also must be considered.
Net returns are (by definition) gross returns with all marketing ex­penses subtracted. The arithmetic is simple:
(Price X weight) - marketing expense = net returnsBut figuring the relative expense of marketing stock at different mar­kets may not be so simple.
Transportation charges are usually the largest single item ofexpense in marketing livestock. Most Illinois livestock moves tomarket by truck. Truck rates are nearly always on a hundredweightbasis for hogs and cattle; but for calves and lambs they are often on 
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a  h e a d  b a s i s .  R a t e s  t e n d  t o  v a r y ,  o f  c o u r s e ,  w i t h  d i s t a n c e ,  b u t  t h e r e  
s o m e t i m e s  a r e  w i d e  v a r i a t i o n s  a l s o  i n  t h e  r a t e s  t o  t w o  m a r k e t s  t h a t  
a r e  p r a c t i c a l l y  t h e  s a m e  d i s t a n c e  f r o m  t h e  f a r m .  
L o s s e s  i n  t h e  w e i g h t  o f  t h e  a n i m a l s  i n  t r a n s i t ,  l o s s e s  f r o m  b r u i s e s ,  
c r i p p l e s ,  a n d  d e a d s  m a y  a d d  s u b s t a n t i a l l y  t o  t h e  m a r k e t i n g  e x p e n s e .  
T h e s e  a r e  d i s c u s s e d  i n  t h e  f o l l o w i n g  s e c t i o n .  U n d e r  " T y p e s  o f  M a r k e t s  
U s e d  b y  I l l i n o i s  F a r m e r s , "  ( p a g e s  1 0  t o  1 6 )  i s  f u r t h e r  i n f o r m a t i o n  
a b o u t  t h e  v a r i o u s  e x p e n s e s  t h a t  h a v e  t o  b e  s u b t r a c t e d  t o  a r r i v e  a t  n e t  
r e t u r n s .  
P E  
1 0 0  
8 0  
6 0  
4 0  
2 0  
o  
~RETAILING 
~WHOLESAlING 
~ M E A T  P A C K I N G  
~ M A R K E T I N G  L I V E S T O C K  
~RETURNS T O  
P R O D U C E R .  
1 9 3 2  
1 9 3 9  
1 9 4 7  
H o w  t h e  c o n s u m e r ' s  m e a t  d o l l a r  w a s  d i s t r i b u t e d  i n  t h r e e  s e l e c t e d  y e a r s .  A  
f a r m e r ' s  m a r k e t i n g  c o s t s  a r e  s e e n  t o  b e  o n l y  a  s m a l l  p a r t  o f  t h e  t o t a l  c o s t  
o f  g e t t i n g  m e a t  f r o m  t h e  f e e d l o t  t o  t h e  c o n s u m e r ' s  t a b l e .  ( G r a p h  i s  b a s e d  
o n  d a t a  f r o m  t h e  U .  S .  D e p a r t m e n t  o f  A g r i c u l t u r e . )  ( F i g .  2 )  
L o s s e s  i n  T r a n s i t  
B e c a u s e  l i v e s t o c k  a r e  s u b j e c t  t o  d e a t h ,  c r i p p l i n g ,  b r u i s e s ,  a n d  
s h r i n k  o n  t h e  w a y  t o  m a r k e t ,  i t  i s  o f t e n  b e s t  t o  c h o o s e  a  m a r k e t  n o t  
t o o  f a r  a w a y .  B u t  w h a t e v e r  m a r k e t  y o u  c h o o s e ,  s p e c i a l  h a n d l i n g  o f  
t h e  l i v e s t o c k  i n  t r a n s i t  i s  n e c e s s a r y  i n  o r d e r  t o  k e e p  d o w n  l o s s e " .  
D u r i n g  v e r y  b a d  w e a t h e r  e x t r a  p r e c a u t i o n s  m u s t  b e  t a k e n .  
C o o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  H o m e  E c o n o m i c s :  U n i v e r s i t y  o f  I l l i n o i s ,  C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  
o f  A g r i c u l t u r e  c o o p e r a t i n g .  H .  P .  R  U S K ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  J u n e  3 D ,  1 9 1 4 .  
t a t e s  D e p a r t m e n t  
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Table 3. - Representative Transit Insurance Rates on Livestock
Shipped by Truck to Two Markets 

Rate per head to Market AKind of animals Rate per head to Market B 
50 miles 100 miles 50 miles 100 miles 
cents cents centsCattle. . . . . . . . . . . . . . . . . . . . cents. 22 
.28Calves. . . . . . . . . . . . . . . . . . . . .15 . 19. 18 
.25Hogs . . . . ...... .... . ... ... . 13 .15 .19
Sheep and lambs . . . . . . . . . . . . 18 .11 .14. 11 
. 14 
. 10 
.13 
Deads and cripples. Total losses in the United States because oflivestock arriving at markets dead or crippled were estimated at 10million dollars in 1950. This represents enough meat to feed a city of293,000 people with 145 pounds of meat per person a year.Losses of this type can be covered by insurance. Rates are on aper-head basis, being higher for some species of animals than forothers, and increasing with distance to market. There is also variationin the rates to different markets, depending on the loss experience ateach market (Table 3). Similarly, it costs more to insure shipmentswith truckers v,Tho have had especially bad losses. 
This hog is not finding it easy to get out of the truck. If you don't providechutes for your livestock, you are running the risk of losses from bruisesand crippling. 
(Fig. 3) 
C o n c r e t e  m a k e s  t h e  b  
f o r  m i l k i n g  r o o m ,  m i l k r c  
n e n t  b a r n s  a n d  s h e d s . .  
c r u s h e d  r o c k  o r  g r a v e l  
s u r f a c e s  w h e r e  c o w s  w i t  
b r o o m ,  o r  r o u g h e n i n g  
g r i t t y ,  r o u g h e n e d  s u r f a c  
s u r f a c e s  i n  m i l k  r o o m ,  f .  
o p e r a t o r  a r e a .  A  r e c o m  
c o n c r e t e  i s  1  p a r t  P o r t l a l  
a n d  3  p a r t s  c o a r s e  a g g J  
c l e a n  w a t e r  ( 5  o r  6  ~ 
c e m e n t )  t o  m a k e  a  p l a s t '  
W a l l s  o f  t h e  m i l k r o o n  
b e  s m o o t h ,  h a r d ,  a n d  n o  
o r  c l a y  b l o c k s  o r  w o o d  f J  
u n g l a z e d  i n t e r i o r  m a s o l l l  
C l e a n i n g .  S a n i t a t i o n  
l a b o r  s a v e d  b y  o b s e r v i n  
i n  a n d  a r o u n d  t h e  b u i l  
m i l k i n g  r o o m  c a n  b e  s c  
w a s h e d  d o w n  w i t h  a  h o s e  
G e n t l e  h a n d l i n g  a n d  i m  
c o w s  a f t e r  m i l k i n g  r e d u o  
d r o p p e d  i n  t h e  m i l k i n g  s  
t o  m o v e  a b o u t  f o r  a  f e w  
b e f o r e  b r i n g i n g  t h e m  i n .  
i n  t h e  b e d d e d  s p a c e  o n c e  
f r e s h  s t r a w  o n  t o p .  T h i s  1  
a n d  k e e p  t h e  c o w s  d e a n e  
a s  n e e d e d  o r  a s  l o c a l  re~ 
d a i l y  t o  a t  l e a s t  o n c e  a  
t h i s  a r e a .  
M i l k i n g  a n d  f e e d i n g .  
d o o r s  t o  t h e  m i l k i n g  r o o  
o p e r a t o r  f r o m  h i s  w o r k i l  
t i m e  i s  i n v o l v e d  i n  h a n d i  
g e n e r a l l y  b e  t r a i n e d  t o  t h l  
r e a d i l y  i f  n o t  m o r e  
U r b a n a ,  I l l i n o i s  
8  C i r c u l a r  N o .  7 0 1  
C o m f o r t a b l e  b e d d i n g  ( w e t  s a n d  i n  s u m m e r  a n d  s a n d  c o v e r e d  w i t h  s t r a w  i n  
w i n t e r )  a n d  t r u c k  p a r t i t i o n s  t o  s e p a r a t e  t h e  v a r i o u s  s p e c i e s  w i l l  k e e p  d o w n  
l o s s e s  f r o m  d e a d s  a n d  c r i p p l e s  a n d  m e a n  l o w e r  i n s u r a n c e  r a t e s .  M e a s u r e s  
t o  r e d u c e  b r u i s e s  a n d  c r i p p l i n g  a l s o  r e d u c e  s h r i n k .  L e s s  s h r i n k  m e a n s  m o r e  
p o u n d s  o v e r  t h e  s c a l e s .  ( F i g .  4 )  
B r u i s e s .  L o s s e s  f r o m  b r u i s e s  a r e  h a r d e r  t o  a p p r a i s e  t h a n  l o s s e s  
f r o m  d e a d s  a n d  c r i p p l e s ,  b u t  t h e y  w e r e  e s t i m a t e d  a t  2 8  m i l l i o n  p o u n d s  
i n  1 9 5 0 ,  v a l u e d  a t  4 0  m i l l i o n  d o l l a r s .  I n c l u d e d  i n  t h i s  e s t i m a t e  i s  t h e  
l o s s  d u e  t o  d o w n - g r a d i n g  t h e  r e s t  o f  t h e  c a r c a s s  a f t e r  t h e  b r u i s e  i s  c u t  
o u t .  W h e n  b u y i n g  l i v e s t o c k ,  p a c k e r s  a t t e m p t  t o  e s t i m a t e  t h e  l o s s  f r o m  
b r u i s e s  o n  t h e  b a s i s  o f  p a s t  e x p e r i e n c e .  
M u c h  o f  t h i s  b r u i s i n g  c a n  b e  p r e v e n t e d  b y  t a k i n g  p r o p e r  p r e c a u ­
t i o n s ,  s u c h  a s  t h e s e :  h a v e  a d e q u a t e  l o a d i n g  f a c i l i t i e s ;  a v o i d  o v e r l o a d ­
i n g ;  a v o i d  e x c e s s i v e  f e e d i n g  b e f o r e  l o a d i n g ;  h a n d l e  t h e  a n i m a l s  
c a r e f u l l y ;  p u t  p a r t i t i o n s  b e t w e e n  t h e  d i f f e r e n t  k i n d s  o f  a n i m a l s ;  
p r o v i d e  p l e n t y  o f  g o o d  b e d d i n g ;  p r o t e c t  t h e  a n i m a l s  f r o m  t h e  e l e m e n t s .  
I n  f a c t  a n y t h i n g  t h a t  a d d s  t o  t h e  c o m f o r t  o f  a n  a n i m a l  w i l l  r e d u c e  
b r u i s i n g .  
S h r i n k a g e .  L o s s  f r o m  s h r i n k a g e  i s  h a r d  t o  a s c e r t a i n .  T h e  s c a l e s  
a t  m o s t  f a r m s  a r e  n o t  a c c u r a t e .  A l s o ,  t h e  a m o u n t  o f  s h r i n k  i s  d e ­
t e r m i n e d  p a r t l y  b y  t h e  a m o u n t  o f  f i l l  a t  t h e  f a r m  a n d  a t  t h e  m a r k e t .  
A n  a n i m a l  k e p t  i n  d r y l o t  1 2  h o u r s ,  w e i g h e d ,  h a u l e d  t o  m a r k e t ,  t h e n  
f e d  a n d  w a t e r e d  a n d  a g a i n  w e i g h e d ,  c o u l d  s h o w  a  g a i n  i n  w e i g h t  f r o m  
f a r m  t o  m a r k e t .  
W h e n  b u y i n g ,  t h e  p a c k e r  t r i e s  t o  e s t i m a t e  s h r i n k a g e  a n d  f i l l  a s  
w e l l  a s  c a r c a s s  g r a d e .  H e  i s  b u y i n g  m e a t  w h e n  h e  b u y s  l i v e s t o c k ,  s o  i s  
i n t e r e s t e d  i n  d r e s s i n g  p e r c e n t a g e  a s  i t  a f f e c t s  c a r c a s s  c o s t s .  F o r  e x ­
a m p l e ,  l i v e  c a t t l e  c o s t i n g  $ 3 0  a  h u n d r e d  a n d  d r e s s i n g  5 0  p e r c e n t  g i v e  
C o o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  H o m e  E c o n o m i c s :  U n i v e r s i t y  o f  l l l i n o i s ,  C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  S t a t e  
o f  A g r i c u l t u r e  c o o p e r a t i n g .  H .  P .  R  U S K ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  J u n e  3 0 ,  1 9 1 4 .  
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beef costing $60 a hundred; if they dress 60 percent, the beef costsonly $50 a hundred.
Distance to market and the time it takes to get there have a lotto do with shrink, though not so much as is often thought. As time anddistance increase, shrink tends to increase; but the most rapid shrinkfrequently occurs during the first 50 miles of the trip to market.Shrinkage is often greater on pasture livestock than on drylotlivestock because dry feeds are less "washy." Hogs under 160 poundsand over 280 pounds tend to shrink more than hogs between thoseweights. Calves and lambs often shrink more than mature cattle andsheep. 
What the Marketing System Should Do
There are several types of livestock markets or outlets in thiscountry ­ public markets under the supervision of the U. S. Depart­ment of Agriculture, local markets, auctions (some of them alsogovernment-supervised), and traders. These are all parts of themarketing system ­ which also includes packers and other processors.By first understanding what a market system should do, we canbetter understand the advantages and disadvantages of the .different types of market to the industry as a whole and to our own personalmarketing problems. 
1. By efficient operation, the marketing system should keep costsat a minimum, but at the same time it should not sacrifice quality ofservice. 
2. It should cause quality differences between animals to be re­flected in price. 
3. It should so control buying and selling practices that each buyerand seller is treated impartially.
4. It should make it impossible for buyers or sellers to manipulateany market. 
5. Through prices, the various forces on the market should:Let farmers know what type of livestock packers want.Encou,rage distribution of livestock and livestock products insuch a way as to provide the highest net returns to farmers andreasonable prices to consumers.
Cause ~ivestock, once produced, to be slaughtered and the meatconsumed. 

Encourage the storage of meat against the time when it will be
needed. 

1 0  
C i r c u l a r  N o .  7 0 7  
C o n c r e t e  m a k e s  t h e  b  
f o r  m i l k i n g  r o o m ,  m i l k r c  
n e n t  b a r n s  a n d  s h e d s .  .  
c r u s h e d  r o c k  o r  g r a v e l  
s u r f a c e s  w h e r e  c o w s  w i l  
b r o o m ,  o r  r o u g h e n i n g  
g r i t t y ,  r o u g h e n e d  s u d a .  
s u r f a c e s  i n  m i l k r o o m ,  f  
o p e r a t o r  a r e a .  A  r e c o r r .  
c o n c r e t e  i s  1  p a r t  P o r t l a l  
a n d  3  p a r t s  c o a r s e  a g g l  
c l e a n  w a t e r  ( 5  o r  6  !  
c e m e n t )  t o  m a k e  a  p l a s t  
W a I l s  o f  t h e  m i l k r o o n  
b e  s m o o t h ,  h a r d ,  a n d  n e  
o r  c l a y  b l o c k s  o r  w o o d  f l  
u n g l a z e d  i n t e r i o r  m a s o m  
C l e a n i n g .  S a n i t a t i o n  
l a b o r  s a v e d  b y  o b s e r v i n  
i n  a n d  a r o u n d  t h e  b u i )  
m i l k i n g  r o o m  c a n  b e  s (  
w a s h e d  d o w n  w i t h  a  h o s e  
G e n t l e  h a n d l i n g  a n d  i m  
c o w s  a f t e r  m i l k i n g  r e d u c  
d r o p p e d  i n  t h e  m i l k i n g  s  
t o  m o v e  a b o u t  f o r  a  f e w  
b e f o r e  ' b r i n g i n g  t h e m  i n .  
i n  t h e  b e d d e d  s p a c e  o n c e  
f r e s h  s t r a w  o n  t o p .  T h i s  J  
a n d  k e e p  t h e  c o w s  d e a n e  
a s  n e e d e d  o r  a s  l o c a l  r e I  
d a i l y  t o  a t  l e a s t  o n c e  a  
t h i s  a r e a .  
M i l k i n g  a n d  f e e d i n g .  
d o o r s  t o  t h e  m i l k i n g  r o o  
o p e r a t o r  f r o m  h i s  w o r k i l  
t i m e  i s  invol~ed i n  h a n d l  
g e n e r a l l y  b e  t r a i n e d  t o  t H  
r e a d i l y  i f  n o t  m o r e  e a s i l  
U r b a n a ,  I l l i n o i s  
T y p e s  o f  M a r k e t s  U s e d  b y  I l l i n o i s  F a r m e r s  
T h e r e  i s  n o  g e n e r a l  a g r e e m e n t  a m o n g  f a r m e r s  a s  t o  w h i c h  t y p e  o f  
m a r k e t  i s  m o s t  d e s i r a b l e  f o r  t h e  s a l e  o f  l i v e s t o c k .  T h i s  i s  t o  b e  
e x p e c t e d  c o n s i d e r i n g  t h e  d i f f e r e n t  r e a s o n s  a d v a n c e d  b y  f a r m e r s  f o r  
t h e i r  c h o i c e  o f  m a r k e t s .  T o  o n e  f a r m e r  c o n v e n i e n c e  m i g h t  o u t w e i g h  a l l  
o t h e r  f a c t o r s ,  w h i l e  a n o t h e r  f a r m e r  m i g h t  p a s s  u p  a  c o n v e n i e n t  m a r k e t  
f o r  a  m o r e  d i s t a n t  o n e  t h a t  h e  t h o u g h t  m i g h t  g i v e  g r e a t e r  n e t  r e t u r n s .  
T h e  e x t e n t  t o  w h i c h  d i f f e r e n t  k i n d s  o f  m a r k e t s  a r e  u s e d  b y  I l l i n o i s  
f a r m e r s  i s  i n d i c a t e d  i n  T a b l e  4 .  
T a b l e  4 .  - W h e r e  C a t t l e ,  C a l v e s ,  a n d  H o g s  W e r e  S o l d  b y  
.  F~ers i n  T h r e e  I l l i n o i s  A r e a s , a  1 9 5 0  
P e r c e n t a g e  o f  t o t a l  s a l e s  m a d e  t o  d i f f e r e n t  
T y p e  o f  m a r k e t  
o r  o u t l e t  
T e r m i n a l  p u b l i c  m a r k e t s  . . . . . . .  . . .  .  .  .  

L o c a l  m a r k e t s  .  .  . . . . . . . . . . . . . . . .  .  . .  .  

A u c t i o n s  . . . . . . . . . . . . . . . . . . . . . . . . . .  .  

T r a d e r s  . . . . . . . . . . . . . . . . . . . . . . . . . . .  .  

Ot1~l.er f a r m e r s  . . .  . . .  .  

/  
T e r m i n a l  p u b l i c  m a r k e t s  . . . . .  .  

L o c a l  m a r k e t s  . . . .  . . . . . . . . . . . . . . . . .  .  

A u c t i o n s  . . . . . . .  . . . . .  . . .  . . . . . . . . .  .  .  .  

T r a d e r s  .  . . .  . . . .  .  . .  . . . . . . . . . .  .  .  . .  .  . .  .  

O t h e r  f a r m e r s  . . . . . . . . . . . . .  . . . . . . . . .  .  

S o u t h e r n  
a r e a  
6 0 . 6  
9  . 9  
4 . 7  
1 0 . 3  
1 4 . 5  
6 5 . 7  
2 4 . 9  
2 . 0  
3 . 1  
4 . 3  
k i n d s  o f  m a r k e t s  i n ­
v V e s t e r n  
N o r t h w e s t e r n  
a r e a  
.  a r e a  
C a t t l e  a n d  c a l v e s  
6 1 . 1  
1 0 . 4  
7 . 5  
1 3 . 9  
7 . 1  
6 1 . 8  
7  . 7  
1 5  . 8  
4 . 7  
1 0 . 0  
H o g s  
4 9 . 2  
4 3 . 0  
. 4  
1 . 6  
5 . 8  
6 0  . 4  
3 4 . 0  
2 . 6  
. 6  
2 . 4  
a  F o r  d e s c r i p t i o n  o f  a r e a s ,  s e e  T a b l e  2 ,  p a g e  4 .  
I n  t h e  f o l l o w i n g  d i s c u s s i o n s  o f  t h e  v a r i o u s  t y p e s  o f  m a r k e t s ,  n o  
e f f o r t  a t  c o m p l e t e n e s s  i s  a t t e m p t e d ;  r a t h e r  o n l y  t h e  m o r e  i m p o r t a n t  
f a c t o r s  a r e  c o n s i d e r e d .  
T e r m i n a l  p u b l i c  m a r k e t s  
T h e s e  a r e  " p o s t e d  m a r k e t s . "  T h a t  i s ,  t h e y  a r e  u n d e r  t h e  s u p e r v i s i o n  
o f  t h e  U .  S .  D e p a r t m e n t  o f  A g r i c u l t u r e .  T h e  g o v e r n m e n t  s u p e r v i s e s  
t r a d e  p r a c t i c e s ,  a c c o u n t i n g  m e t h o d s ,  w e i g h i n g ,  e t c .  S c a l e s  o n  s u c h  
m a r k e t s  i n  I l l i n o i s  a r e  r e g u l a r l y  t e s t e d  b y  g o v e r n m e n t  m e n  t o  a s s u r e  
a c c u r a c y  .  W e i g h i n g  i s  d o n e  b y  b o n d e d  w e i g h m a s t e r s  - e m p l o y e e s  o f  
t h e  s t o c k y a r d s  c o m p a n y .  
T h e  l a w  r e q u i r e s  l i v e s t o c k  m a r k e t s  t o  b e  p o s t e d  i f  t h e y  ( 1 )  o p e r a t e  
f o r  p r o f i t ,  ( 2 )  h a v e  a t  l e a s t  2 0 , 0 0 0  s q u a r e  f e e t  o f  p e n  s p a c e ,  s c a l e s ,  e t c . ,  
a n d  ( 3 )  s e l l  l i v e s t o c k  t h a t  m o v e s  i n  i n t e r s t a t e  t r a f f i c .  I n  m a n y  s t a t e s  
C o o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  H o m e  E c o n o m i c s  :  U n i v e r s i t y  o f  l I l i n o i s .  C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  
o f  A g r i c u l t u r e  c o o p e r a t i n g .  H .  P .  R U S K ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  J u n e  3 0 ,  1 9 1 4 .  
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An order buyer and a commission salesman at National Stock Yards look 
over a pen of Illinois hogs from Pike county. (Fig. 5) 
a large number of auctions, as well as terminal markets, are under 
federal supervision. 
In Illinois there are only five posted markets: Chicago, National -­
Stock Yards (East St. Louis), Peoria, Springfield, and Bushnell. None 
of these are auctions. On January 31, 1952, 331 livestock markets in 
the United States were under federal supervision. 
At terminal markets the stockyards company furnishes the facilities 
-unloading chutes, pens, water, scales, etc. For these facilities and 
weighing a yardage fee is charged. The yardage fees per head at 
National Stock Yards on December 1, 1951, were: cattle 78 cents, 
calves 45 cents, bulls $1.10, hogs 27 cents, sheep 17 cents. 
There are several buyers and several selling agencies on a terminal 
market. Selling is done by commission men. They charge a per­
head fee which decreases as the size of consignment increases. For 
example, on December 1, 1951, the cattle rate per head at National 
Stock Yards was: only 1 head $1.30; first 5 head $1.10; next 10 head 
1.00; each head over 15,95 cents. Thus the fee for 20 head would be: 
first 5 head $5.50; next 10 head $10.00; next 5 head $4.75; total 
$20.25, or $1.01lh a head. 
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C i r c u l a r  N o .  7 0 1  
C o n c r e t e  m a k e s  t h e  
f o r  m i l k i n g  r o o m ,  m i l k r (  
n e n t  b a r n s  a n d  s h e d s .  
c r u s h e d  r o c k  o r  g r a v e l  
s u r f a c e s  w h e r e  c o w s  w i l  
b r o o m ,  o r  r o u g h e n i n g  
g r i t t y ,  r o u g h e n e d  s u r f a .  
s u r f a c e s  i n  m i l k  r o o m ,  f  
o p e r a t o r  a r e a .  A  r e c o r r .  
c o n c r e t e  i s  1  p a r t  P o r t I a l  
a n d  3  p a r t s  c o a r s e  a g g l  
c l e a n  w a t e r  ( 5  o r  6  !  
c e m e n t )  t o  m a k e  a  p l a s t  
W a l l s  o f  t h e  m i l k r o o l 1  
b e  s m o o t h ,  h a r d ,  a n d  n e  
o r  c l a y  b l o c k s  o r  w o o d  f l  
u n g l a z e d  i n t e r i o r  m a s o l l l  
C l e a n i n g .  S a n i t a t i o n  
l a b o r  s a v e d  b y  o b s e r v i n  
i n  a n d  a r o u n d  t h e  b u i l  
m i l k i n g  r o o m  c a n  b e  s (  
w a s h e d  d o w n  w i t h  a  h o s e  
G e n t l e  h a n d l i n g  a n d  i m  
c o w s  a f t e r  m i l k i n g  r e d u c  
d r o p p e d  i n  t h e  m i l k i n g  s  
t o  m o v e  a b o u t  f o r  a  f e w  
b e f o r e  b r i n g i n g  t h e m  i n .  
i n  t h e  b e d d e d  s p a c e  o n c e  
f r e s h  s t r a w  o n  t o p .  T h i s  I  
a n d  k e e p  t h e  c o w s  c l e a n e  
a s  n e e d e d  o r  a s  l o c a l  r e I  
d a i l y  t o  a t  l e a s t  o n c e  a  
t h i s  a r e a .  
M i l k i n g  a n d  f e e d i n g .  
d o o r s  t o  t h e  m i l k i n g  r o o  
o p e r a t o r  f r o m  h i s  w o r k i l  
t i m e  i s  i n v o l v e d  i n  h a n d !  
g e n e r a l l y  b e  t r a i n e d  t o  t i t  
r e a d i l y  i f  n o t  m o r e  e a s i l  
U r b a n a ,  I l l i n o i s  
C o o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  
o f  A g r i c u l t u r e  c o o p e r a t i n g .  
T h e  c o m m i S S I O n  c o m p a n y  s o r t s  t h e  a n i m a l s ,  w a t e r s  t h e m ,  o r d e r s  
s u c h  f e e d  a s  n e e d e d  f r o m  t h e  s t o c k y a r d s  c o m p a n y ,  s e l l s  t h e  l i v e s t o c k ,  
a n d  s e n d s  t h e  n e t  r e t u r n s  t o  t h e  f a r m e r  w i t h  a  s t a t e m e n t  s h o w i n g  t h e  
v a r i o u s  d e d u c t i o n s  f o r  y a r d a g e ,  f e e d ,  t r a n s p o r t a t i o n ,  i n s u r a n c e ,  a n d  
o t h e r  i t e m s .  
F e e d  c o s t s  m o r e  a t  t h e  m a r k e t  t h a n  o n  t h e  f a r m .  C o r n  i s  o f t e n  4 0  
o r  5 0  c e n t s  a  b u s h e l  h i g h e r  t h a n  t h e  g o i n g  m a r k e t  p r i c e .  B u t  b e c a u s e  
o f  t h e  l a b o r  i n v o l v e d ,  t h e  s t o c k y a r d s  c o m p a n y  m a k e s  l i t t l e  p r o f i t  f r o m  
f e e d  s a l e s .  O n  m a n y  m a r k e t s  y o u  c a n  h a v e  y o u r  a n i m a l s  f e d  o r  n o t  
a n d  c a n  i n d i c a t e  f e e d s ;  b u t  i f  y o u  d o  n o t  n o t i f y  y o u r  c o m m i s s i o n  
c o m p a n y  a s  t o  y o u r  p r e f e r e n c e s ,  t h e  u s u a l  m a r k e t  p r a c t i c e  w i l l  b e  
f o l l o w e d .  A t  m o s t  m a r k e t s  l i v e s t o c k  a r e  f e d  i f  t h e y  a r r i v e  b e f o r e  p a . m . ,  
b u t  n o t  i f  t h e y  a r r i v e  a f t e r  t h a t  t i m e .  
S i n c e  c h a r g e s  a r e  o n  a  p e r - h e a d  b a s i s  t h e y  b e c o m e  s m a l l e r  p e r  
h u n d r e d  a s  t h e  w e i g h t  g e t s  l a r g e r ;  a n d  t h e y  b e c o m e  s m a l l e r  i n  r e l a t i o n  
t o  t h e  t o t a l  s a l e s  v a l u e  a s  t h e  p r i c e  p e r  p o u n d  i n c r e a s e s .  
T h e  a v e r a g e  c o s t s  p e r  h u n d r e d  f o r  t h e  v a r i o u s  s e r v i c e s  d i f f e r  
b e t w e e n  t h e  d i f f e r e n t  k i n d s  o f  a n i m a l s  ( T a b l e  5 ) .  T r u c k i n g  t o  a  
t e r m i n a l  m a r k e t  i s  t h e  m o s t  i m p o r t a n t  s i n g l e  i t e m  o f  e x p e n s e  ( p a g e  
5 )  a n d  b e c o m e s  i n c r e a s i n g l y  i m p o r t a n t  a s  \ \ r e i g h t  i n c r e a s e s  ( T a b l e  6 ) .  
T h e  e f f e c t  o f  t e r m i n a l  m a r k e t s  u p o n  t h e  g e n e r a l  l i v e s t o c k  p r i c e  
l e v e l  i s  a  c o n t r o v e r s i a l  i s s u e  t h a t  i s  n o t  d i s c u s s e d  h e r e .  
A d v a n t a g e s .  T h e  f a c t  t h a t  t h e r e  a r e  s e v e r a l  b u y e r s  a t  a  t e r m i n a l  
m a r k e t  i s  u s u a l l y  a n  a d v a n t a g e  s i n c e  n o  o n e  b u y e r  i s  l i k e l y  t o  b i d  
t h e  b e s t  p r i c e  f o r  e a c h  s p e c i e s ,  c l a s s ,  w e i g h t ,  a n d  g r a d e  o f  l i v e s t o c k .  
A t  t e r m i n a l  m a r k e t s  t h e r e  i s  u s u a l l y  e n o u g h  v o l u m e  t o  p e r m i t  s o r t i n g  
t o  t a k e  c a r e  o f  s p e c i a l t y  o r d e r s .  G o v e r n m e n t  s u p e r v i s i o n  i n s u r e s  f a i r  
t r a d e  p r a c t i c e s ,  a c c u r a t e  w e i g h i n g ,  e t c .  S e l l i n g  i s  d o n e  b y  e x p e r i e n c e d  
s a l e s m e n  w h o  d e v o t e  f u l l  t i m e  t o  s t u d y i n g  t h e  m a r k e t  s i t u a t i o n .  
T a b l e  5 .  - M a r k e t i n g  C h a r g e s  p e r  H u n d r e d w e i g h t  f o r  L i v e s t o c k  S h i p p e d  
F r o m  F a r m s  i n  S o u t h e r n  I l l i n o i s , a  t o  a  T e r m i n a l  M a r k e t ,  1 9 5 0  
I n ­
T r a n s -
C o m ­
t r a n s i t  Y a r d -
K i n d  o f  a n i m a l  
p o r - m i s -
F e e d  
T o t a l
i n s u r -
a g e
t a t i o n  s i o n  
C a t t l e  . . . . . . . . . . . . . . . . . . . . .  
C a l v e s  . . . . . . . .  .  . .  .  .  . .  . . . . . .  
H o g s  . . . . . .  . . . . . . . . .  .  . . .  .  . .  
S h e e p  a n d  l a m b s  . .  .  . . . . .  .  . . .  
a  S i x t e e n  s o u t h e r n m o s t  c o u n t i e s .  
a n c e  
c e n t s  c e n t s  c e n t s  
c e n t s  c e n t s  c e n t s  
3 9 . 3  
3 . 7  1 2 . 8  
8 . 9  2 . 1  
6 6 . 8  
8 7 . 0  1 4 . 8  
3 5 . 3  
2 3 . 2  
1 6 0 . 3  
3 9 . 0  
' 9 . 7  
1 6 . 3  
1 1 . 9  6 . 2  8 3 . 1  
6 3 . 9  
1 8 . 8  3 4 . 2  
1 7  . 8  1 3 4 . 7  
H o m e  E c o n o m i c s :  U n i v e r s i t y  o f  I l l i n o i s ,  C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  
t a t e
H .  P .  R U S K ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  J u n e  3 0 ,  1 9 1 4 .  
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Table 6. - Comparative Marketing Costs for Cattle of

Different Weights, National Stock Yards, 1950 

Average weight Percent of total costs accounted for by-

per animal,

pounds Other
Trucking Yardage Commission 
expenses 
666 . ...... . . .. ..... . 51. 7 14.4 23.8 10 . 1
748 ............... .. ..... . 55.5 12 . 9 21.5 10 . 1 
849 .... .. ................ . 57.1 12.4 21.1 9.4
950 .... . ..... ... . ...... .. . 59.9 11.6 19.4 9 .1
1,042 ....... . . . .. . ..... . 63.5 10 .6 18 .2 7.7
1,136 . ..... .. ...... . ... . . .. . 65.9 9.8 15 .9 8.4
1,234 .. ........ . ........... . 67.7 9.3 16 .0 7.0 

Disadvantages. Once the livestock arrives at a terminal market
there is only limited opportunity, because of the cost, to take the
animals back to the farm if prices are not as expected. The out-of­pocket expense items at these markets look large. While it is recog­
nized that livestock generally weigh less at the market than at the
farm, this shrink is often thought to be too big at the terminal
markets. As already mentioned, however, the effect of distance on
shrink is often exaggerated. 
Local markets 
There are over 250 local markets in the state, excluding small
slaughter plants that buy 500 animals or less a year. In Illinois hogs
are the most important meat animals sold through local markets.
Local markets fall into two general classes on the basis of whether
stock is bought for only one slaughter firm or for more than one.
There is only one buyer at each of these markets. If he is buying for
several firms, he may have the animals sold before he has bought them.Some local markets pay a certain amount under the prices offered
at the terminal market used by the area. Others do not have a setdifferential from the terminal-market price. Local markets usually pay
the same price throughout the day, whereas at terminal markets prices
vary during the day. Prices are posted in the buyer's office.
Upon arrival at the market, the animals are sorted, driven to the
scales, and weighed. The buyer or his employee does the weighing.
Most scales are tested at least once a year and many are tested
oftener. But they are seldom, if ever, tested to capacity of the beam.At some local markets there are no out-of-pocket market expenses.
At others there is a small yardage fee. Cash transportation charges 
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C i r c u l a r  N o .  7 0 7  
C o n c r e t e  m a k e s  t h e  b  
f o r  m i l k i n g  r o o m ,  m i l k r c  
n e n t  b a r n s  a n d  s h e d s .  .  
c r u s h e d  r o c k  o r  g r a v e l  
s u r f a c e s  w h e r e  c o w s  w i t :  
b r o o m ,  o r  r o u g h e n i n g  
g r i t t y ,  r o u g h e n e d  s u r f a !  
s u r f a c e s  i n  m i l k  r o o m ,  £ ,  
o p e r a t o r  a r e a .  A  r e c o m  
c o n c r e t e  i s  1  p a r t  P o r t l a l  
a n d  3  p a r t s  c o a r s e  a g g J  
c l e a n  w a t e r  ( 5  o r  6  ~ 
c e m e n t )  . t o  m a k e  a  p l a s t i  
W a l l s  o f  t h e  m i l k r o o n  
b e  s m o o t h ,  h a r d ,  a n d  n o  
o r  c l a y  b l o c k s  o r  w o o d  f J  
u n g l a z e d  i n t e r i o r  m a s o n r  
C l e a n i n g .  S a n i t a t i o n  
l a b o r  s a v e d  b y  o b s e r v i n  
i n  a n d  a r o u n d  t h e  b u i )  
m i l k i n g  r o o m  c a n  b e  s c  
w a s h e d  d o w n  w i t h  a  hos~ 
G e n t l e  h a n d l i n g  a n d  i m  
c o w s  a f t e r  m i l k i n g  r e d u o  
d r o p p e d  i n  t h e  m i l k i n g  s  
t o  m o v e  a b o u t  f o r  a  f e w  
b e f o r e  b r i n g i n g  t h e m  i n .  
i n  t h e  b e d d e d  s p a c e  o n c e  
f r e s h  s t r a w  o n  t o p .  T h i s }  
a n d  k e e p  t h e  c o w s  c l e a n e  
a s  n e e d e d  o r  a s  l o c a l  re~ 
d a i l y  t o  a t  l e a s t  o n c e  a  
t h i s  a r e a .  
M i l k i n g  a n d  f e e d i n g .  
d o o r s  t o  t h e  m i l k i n g  r o o  
o p e r a t o r  f r o m  h i s  worki~ 
t i m e  i s  i n v o l v e d  i n  h a n d l  
g e n e r a l l y  b e  t r a i n e d  t o  t h :  
r e a d i l y  i f  n o t  m o r e  e a s i l  
U r b a n a ,  I l l i n o i s  
O n e  o f  t h e  b e t t e r  l o c a l  m a r k e t s  i n  t h e  s t a t e .  I l l i n o i s  f a r m e r s  u s e  l o c a l  
m a r k e t s  f o r  h o g s  m o r e  t h a n  f o r  c a t t l e .  ( F i g .  6 )  
a r e  o f t e n  l o w  s i n c e  a  f a r m e r  w i l l  h a u l  h i s  l i v e s t o c k  i n  h i s  o w n  p i c k u p  
~~ .  
A  f e w  c o o p e r a t i v e  l o c a l  m a r k e t s  a c t  a s  s h i p p i n g  a s s o c i a t i o n s ,  
h a n d l i n g  c a t t l e ,  c a l v e s ,  a n d  s h e e p  o n  a  c o n s i g n m e n t  b a s i s .  T h a t  i s ,  
t h e y  a s s e m b l e  t h e  a n i m a l s  a n d  s e n d  t h e m  t o  a  t e r m i n a l  m a r k e t  f o r  
s a l e  b y  a  c o m m i s s i o n  f i r m .  A t  o n e  t i m e  t h e r e  w e r e  o v e r  6 0 0  a c t i v e  
s h i p p i n g  a s s o c i a t i o n s  i n  I l l i n o i s ,  b u t  w i t h  t h e  d e v e l o p m e n t  o f  t r u c k s  
a n d  b e t t e r  r o a d s  t h e  u s e  o f  s u c h  s e r v i c e s  h a s  b e e n  l a r g e l y  d i s c o n t i n u e d .  
A d v a n t a g e s  a n d  d i s a d v a n t a g e s .  T h e  p r i n c i p a l  a d v a n t a g e s  o f  a  
l o c a l  m a r k e t  a r e  t h a t  i t  i s  c o n v e n i e n t ,  p r i c e  i s  k n o w n  b e f o r e  t h e  
l i v e s t o c k  l e a v e s  t h e  f a r m ,  a n d  c a s h  c o s t s  a r e  v e r y  s m a l l .  
D i s a d v a n t a g e s  a r e  t h a t  l o c a l  m a r k e t s  s e l d o m  o f f e r  t h e  b e s t  o u t l e t  
f o r  a l l  c l a s s e s  a n d  g r a d e s  o f  l i v e s t o c k ,  f a r m e r s  o f t e n  d o  n o t  k n o w  
l i v e s t o c k  g r a d e s  a n d  v a l u e s  w e l l  e n o u g h  t o  k n o w  w h e t h e r  t h e  p r i c e  
o f f e r e d  i s  f a i r ,  a n d  t h e r e  i s  a  c h a n c e  f o r  i n a c c u r a t e  w e i g h i n g .  
A u c t i o n s  
A t  a u c t i o n s  o n e  p e n  o f  l i v e s t o c k  a t  a  t i m e  i s  s o l d  i n  t h e  r i n g  t o  
t h e  h i g h e s t  b i d d e r .  T h e  n u m b e r  o f  a u c t i o n s  h a s  e x p a n d e d  r a p i d l y  i n  
r e c e n t  y e a r s .  O n  J a n u a r y  1 ,  1 9 5 1 ,  t h e r e  w e r e  9 8  i n  t h e  s t a t e .  M o s t  o f  
t h e s e  h o l d  s a l e s  o n l y  o n e  d a y  a  w e e k .  T h e y  a r e  u s e d  m o r e  f o r  c a t t l e  
t h a n  f o r  h o g s .  
S l a u g h t e r  a n d  f e e d e r  l i v e s t o c k  m a y  b e  s o l d  e i t h e r  b y  t h e  h e a d  o r  
b y  t h e  p o u n d .  W h e r e  s a l e s  a r e  o n  a  p o u n d  b a s i s  t h e  a n i m a l s  a r e  
w e i g h e d .  A t  s o m e  s a l e s  t h e y  a r e  w e i g h e d  o n  a r r i v a l ,  a t  o t h e r s  i m m e ­
d i a t e l y  b e f o r e  o r  i m m e d i a t e l y  a f t e r  l e a v i n g  t h e  s a l e s  r i n g .  
C o o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  H o m e  E c o n o m i c s :  U n i v e r s i t y  o f  l I l i n o i s .  C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  
o f  A g r i c u l t u r e  c o o p e r a t i n g .  H .  P .  R U S K ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  J u n e  3 0 ,  1 9 1 4 .  
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Several buyers and sellers may be represented. At some auctions
each owner's animals are sold separately. At others all animals are
graded for quality, class, and weight and sold in uniform pen lots,
although this is not common in Illinois. A graded-pen basis often
attracts more buyers with better bids. 
A pen of cattle is sold at auction at Paris, Illinois, as many spectators look
on. The excitement of a livestock auction is often what attracts many ofthe buyers and sellers. (Fig. 7) 
A usual charge for selling through an auction is 3 percent of the
sales volume. Many of the markets also have minimum and maximum
charges. At only a few auctions in the state is there a charge for
yardage and feed. The marketing expense is paid by the seller. As atlocal markets, he may receive his money the day of sale. ]\1any
farmers deliver their own livestock to the auctions, thus keeping down
cash transportation costs. 
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C o n c r e t e  m a k e s  t h e  b  

f o r  m i l k i n g  r o o m ,  m i l k r c  

n e n t  b a r n s  a n d  s h e d s .  .  

c r u s h e d  r o c k  o r  g r a v e l  

s u r f a c e s  w h e r e  c o w s  w i I :  

b r o o m ,  o r  r o u g h e n i n g  

g r i t t y ,  r o u g h e n e d  s u r f a t  

s u r f a c e s  i n  m i l k  r o o m ,  f  

o p e r a t o r  a r e a .  A  r e c o m  

c o n c r e t e  i s  1  p a r t  P o r t I a l  

a n d  3  p a r t s  c o a r s e  a g g J  

c l e a n  w a t e r  ( 5  o r  6  ~ 

c e m e n t )  . t o  m a k e  a  p l a s t :  

W a U s  o f  t h e  m i l k r o o n  

b e  s m o o t h ,  h a r d ,  a n d  n a  

o r  c l a y  b l o c k s  o r  w o o d  f J  

u n g l a z e d  i n t e r i o r  m a s o m  

C l e a n i n g .  S a n i t a t i o n  
l a b o r  s a v e d  b y  o b s e r v i n  
i n  a n d  a r o u n d  t h e  b u i )  
m i l k i n g  r o o m  c a n  b e  s c  
w a s h e d  d o w n  w i t h  a  h o s e  
G e n t l e  h a n d l i n g  a n d  i m  
c o w s  a f t e r  m i l k i n g  r e d u C !  
d r o p p e d  i n  t h e  m i l k i n g  s  
t o  m o v e  a b o u t  f o r  a  f e w  
b e f o r e  b r i n g i n g  t h e m  i n .  
i n  t h e  b e d d e d  s p a c e  o n c e  
f r e s h  s t r a w  o n  t o p .  T h i s  1  
a n d  k e e p  t h e  c o w s  c l e a n e  
a s  n e e d e d  o r  a s  l o c a l  r e !  
d a i l y  t o  a t  l e a s t  o n c e  a  
t h i s  a r e a .  
M i l k i n g  a n d  f e e d i n g .  
d o o r s  t o  t h e  m i l k i n g  r o o  
o p e r a t o r  f r o m  h i s  w o r k i r  
t i m e  i s  i n v o l v e d  i n  h  
g e n e r a l l y  b e  t r a i n e d  t o  
r e a d i l y  i f  n o t  mor~ 
U r b a n a ,  I l l i n o i s  
C o o p e r a t i v e  E x t e n s i o n  W o r k  i n  A g r i c u l t u r e  a n d  
o f  A g r i c u l t u r e  c o o p e r a t i n g .  
A d v a n t a g e s  a n d  d i s a d v a n t a g e s .  T h e  p r i n c i p a l  a d v a n t a g e  o f  a n  
a u c t i o n  i s  t h a t  t h e  s e l l e r  c a n  s e e  t h e  l i v e s t o c k  s o l d .  T h e r e  i s  a l s o  a '  
c e r t a i n  f a s c i n a t i o n  a b o u t  a n  a u c t i o n  t h a t  a t t r a c t s  m a n y  p e o p l e .  
T h e  d i s a d v a n t a g e s  a r e  t h a t  p r e s e n t  ( 1 9 5 2 )  h i g h  p r i c e s  m a k e  m a r ­
k e t i n g  c h a r g e s  h i g h  i n  c o m p a r i s o n  w i t h  t h o s e  a t  o t h e r  m a r k e t s ;  a t  
s o m e  s a l e s ,  s a n i t a t i o n  r e q u i r e m e n t s  a r e  n o t  a d h e r e d  t o  s t r i c t l y ;  a n d  
i n  s o m e  a r e a s  a u c t i o n s  a r e  l o o k e d  u p o n  a s  " t r a d e r s '  c l e a r i n g  h o u s e s "  
a n d  s o u r c e s  o f  s t a l e  l i v e s t o c k .  
T r a d e r s  
T h e r e  a r e  o v e r  1 , 0 0 0  l i v e s t o c k  t r a d e r s  i n  I l l i n o i s .  T h e y  u s u a l l y  
b u y  a t  t h e  f a r m  - m o s t l y  i n  l o t s  o f  f i v e  o r  l e s s  - s o  t h e  b a r g a i n  i s  
d i r e c t l y  b e t w e e n  b u y e r  a n d  s e l l e r .  P u r c h a s e s  a r e  u s u a l l y  o n  a  p e r - h e a d  
b a s i s ,  s i n c e  w e i g h i n g  c o n d i t i o n s  v a r y  f r o m  a r e a  t o  a r e a  a n d  f r o m  
f a r m  t o  f a r m .  A f t e r  a s s e m b l i n g  a  l o a d  o f  l i v e s t o c k ,  t h e  t r a d e r  s e l l s  a t  
a  t e r m i n a l  m a r k e t ,  l o c a l  m a r k e t ,  o r  a u c t i o n .  O p e r a t i n g  t h i s  w a y ,  t h e  
l i v e s t o c k  t r a d e r  m u s t  b e  a  k e e n  j u d g e  o f  l i v e s t o c k  t o  s t a y  i n  b u s i n e s s .  
A d v a n t a g e s  a n d  d i s a d v a n t a g e s .  T h e  u s u a l  a d v a n t a g e s  a t t r i b u t e d  
t o  a  s a l e  t o  a  t r a d e r  a r e  t h a t  i t  i s  c o n v e n i e n t ,  p r i c e s  a r e  k n o w n  b e f o r e  
a n i m a l s  l e a v e  t h e  f a r m ,  a n d  t h e r e  a r e  n o  c a s h  c o s t s .  D i s a d v a n t a g e s  a r e  
t h a t  t h e  d i f f e r e n c e  b e t w e e n  a  t r a d e r ' s  b u y i n g  p r i c e  a n d  h i s  s e l l i n g  p r i c e  
i s  o f t e n  l a r g e  a n d  m a n y  f a r m e r s  h a v e  l i m i t e d  k n o w l e d g e  o f  v a l u e s .  
O t h e r  f a r m e r s  
A  c e r t a i n  a m o u n t  o f  l i v e s t o c k  i s  e x c h a n g e d  a m o n g  f a r m e r s .  T h e s e  
a n i m a l s  ' a r e  u s e d  f o r  f u r t h e r  b r e e d i n g ,  f e e d i n g ,  o r  h e r d  r e p l a c e m e n t .  
T h e s e  s a l e s  a r e  m a d e  d i r e c t .  C o n d i t i o n s  o f  s a l e  d i f f e r  f o r  n e a r l y  e v e r y  
t r a n s a c t i o n .  
W h e r e  t o  G e t  M a r k e t  I n f o r m a t i o n  
T w o  t y p e s  o f  m a r k e t  i n f o r m a t i o n  w i l l  h e l p  y o u  t o  s e l l  y o u r  l i v e ­
s t o c k  t o  t h e  b e s t  a d v a n t a g e :  ( 1 )  g e n e r a l  o u t l o o k  m a t e r i a l  a n d  ( 2 )  r e ­
p o r t s  o n  d a i l y  p r i c e  m o v e m e n t s .  
T h e  o u t l o o k  m a t e r i a l  w i l l  h e l p  y o u  i n  p l a n n i n g  y o u r  b r e e d i n g ,  
p r o d u c t i o n ,  a n d  m a n a g e m e n t  p r o g r a m s .  I t  a t t e m p t s  t o  d e s c r i b e  t h e  
v a r i o u s  c o n d i t i o n s  t h a t  a r e  l i k e l y  t o  a f f e c t  d e m a n d ,  s u p p l y ,  a n d  p r i c e  
i n  t h e  m o n t h s  a h e a d .  I t  a l s o  h e l p s  y o u  t o  e s t i m a t e  f u t u r e  c o s t s .  W i t h  
s u c h  i n f o r m a t i o n  y o u  c a n  b e t t e r  a d j u s t  t h e  s i z e  a n d  t y p e  o f  y o u r  
l i v e s t o c k  o p e r a t i o n s  a s  w e l l  a s  t h e  t i m e  o f  m a r k e t i n g .  
D a i l y  m a r k e t  r e p o r t s  a r e  h e l p f u l  i n  d e t e r m i n i n g  t h e  b e s t  t i m e  a n d  
p l a c e  t o  m a r k e t  s p e c i f i c  l o t s  o f  l i v e s t o c k .  
J u n e ,  1 9 5 2  
H o m e  E c o n o m i c s :  U n i v e r s i t y  o f  I l l i n o i s ,  C o l l e g e  o f  A g r i c u l t u r e ,  a n d  t h e  U n i t e d  S t a t e  
H .  P .  R U S K ,  D i r e c t o r .  A c t s  a p p r o v e d  b y  C o n g r e s s  M a y  8  a n d  J u n e  3 0 ,  1 9 1 4 .  
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General outlook material
Certain government reports issued during the year are helpful inappraising the livestock situation. Some of these are:
Type of ?'eport Month issuedSheep and lamb, and cattle on feed for market on January 1.. JanuaryCattle on feed on corn-belt farms ...... .. . . ... .. . .. .... .April, July
Cattle-feeding situation and lamb-feeding situation .. .. .. . . October, November
Pig crop . . . . . .. .... . . . . .... . ... . .. .. . . ........ . . .. ... June, December
United States lamb crop . . " . ............. . . . . .. ....... August
Number and value of livestock on farms January 1.. . .. . . .February
Farm production and income from meat animals ..........April
As each of these reports appears, it is summarized on the backof the United States government daily livestock market report issuedat the National Stock Yards and Chicago markets.The Livestock and Meat Situation, Marketing and TransportationSituation, The Feed Situation, and The Demand Situation are monthlypublications that contain current market information as well as sum­maries for longer periods and outlook material. These are put out bythe Bureau of Agricultural Economics, U. S. Department of Agri­culture. 
Data from all these sources may be used to interpret market con­ditions and to estimate cyclical (long-time) and seasonal movementsof livestock and prices. You will find them particularly useful inadapting your breeding and production programs to general economicconditions. 
Daily market reports
The daily market is, of course, the one that is of primary concernwhen you are selling a specific lot of livestock. There are variationsbetween markets; market relationships change from day to day; andthe type, grade, quality, and weight of livestock wanted at a givenmarket change. 
What a report should do. Should a report explain what happenedon the market? Should it attempt to predict future price movements?Knowledge of what is taking place on the market is essential ifone is to intelligently estimate what future prices and price movementsare likely to be. But in our "free" market economy few, if any, peoplecan predict price movements with absolute accuracy. The best amarket report can do is to describe the various factors that will affectprices and leave it to individual buyers and sellers to decide whenand where it will be best to buy and sell. 
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C o n c r e t e  m a k e s  t h e  b  
f o r  m i l k i n g  r o o m ,  m i l k r c  
n e n t  b a r n s  a n d  s h e d s . .  
c r u s h e d  r o c k  o r  g r a v e l  
s u r f a c e s  w h e r e  c o w s  w i t  
b r o o m ,  o r  r o u g h e n i n g  
g r i t t y ,  r o u g h e n e d  s u r f a .  
s u r f a c e s  i n  m i l k  r o o m ,  f .  
o p e r a t o r  a r e a .  A  r e c o m  
c o n c r e t e  i s  1  p a r t  P o r t I a l  
a n d  3  p a r t s  c o a r s e  a g g l  
c l e a n  w a t e r  ( 5  o r  6  ~ 
c e m e n t )  . t o  m a k e  a  p l a s t :  
W a l l s  o f  t h e  m i l k r o o n  
b e  s m o o t h ,  h a r d ,  a n d  n e  
o r  c l a y  b l o c k s  o r  w o o d  f J  
u n g l a z e d  i n t e r i o r  m a s o l l l  
C l e a n i n g .  S a n i t a t i o n  
l a b o r  s a v e d  b y  o b s e r v i n  
i n  a n d  a r o u n d  t h e  b u i )  
m i l k i n g  r o o m  c a n  b e  S (  
w a s h e d  d o w n  w i t h  a  h o s l  
G e n t l e  h a n d l i n g  a n d  i m  
c o w s  a f t e r  m i l k i n g  r e d u c  
d r o p p e d  i n  t h e  m i l k i n g  s  
t o  m o v e  a b o u t  f o r  a  f e w  
b e f o r e  b r i n g i n g  t h e m  i n .  
i n  t h e  b e d d e d  s p a c e  o n c e  
f r e s h  s t r a w  o n  t o p .  T h i s )  
a n d  k e e p  t h e  c o w s  c l e a n e  
a s  n e e d e d  o r  a s  l o c a l  r e I  
d a i l y  t o  a t  l e a s t  o n c e  a  
t h i s  a r e a .  
M i l k i n g  a n d  f e e d i n g .  
d o o r s  t o  t h e  m i l k i n g  r o o  
o p e r a t o r  f r o m  h i s  w o r k i l  
t i m e  i s  i n v o l v e d  i n  h a n d !  
g e n e r a l l y  b e  t r a i n e d  t o  t i t  
r e a d i l y  i f  n o t  m o r e  
r b a n a  ,  I l l i n o i s  
B e s i d e s  g i v i n g  a n  a c c u r a t e  d e s c r i p t i o n  o f  c o n d i t i o n s  o n  t h e  m a r k e t ,  
a  r e p o r t  t o  b e  r e a l l y  u s e f u l  m u s t  b e  t i m e l y  a n d  u n b i a s e d .  T h e  k i n d s  
o f  i n f o r m a t i o n  i t  s h o u l d  g i v e  a r e  o u t l i n e d  b e l o w :  
1 .  P r i c e s  f o r  c o m p a r a b l e  g r a d e s  a n d  w e i g h t s  o f  l i v e s t o c k  a t  a l t e r n a ­
t i v e  m a r k e t s .  
2 .  M a r k e t  r e c e i p t s  - t o d a y ,  y e s t e r d a y ,  a n d  a  y e a r  a g o  - b o t h  a s  
s e p a r a t e  f i g u r e s  f o r  i n d i v i d u a l  m a r k e t s  a n d  a s  t o t a l s  f o r  t h e  m a j o r  
m a r k e t s  c o m b i n e d .  
3 .  C o m m e n t s  o n  t h e  t y p e  o f  l i v e s t o c k  c o m i n g  t o  t h e  m a r k e t .  F o r  
e x a m p l e :  " T h i r t y  p e r c e n t  o f  t h e  r u n  c o n s i s t e d  o f  c o w s . "  O r  " b u l k  o f  
t h e  o f f e r i n g s  w e r e  s t e e r s  a n d  y e a r l i n g s  g r a d i n g  g o o d  t o  p r i m e . "  
4 .  T y p e  o f  b u y e r s  o n  t h e  m a r k e t .  T h i s  i n f o r m a t i o l !  i s  i m p o r t a n t  
i n  e s t i m a t i n g  b u y e r  a c t i v i t y .  I t  i s  c o n t a i n e d  i n  s u c h  c o m m e n t s  a s :  
" E a s t e r n  o r d e r  b u y e r s  w e r e  p r a c t i c a l l y  o u t  o f  t h e  m a r k e t . "  " O r d e r  
b u y e r s  t o o k  o n l y  a  l i m i t e d  n u m b e r  o f  h o g s  a n d  c o n f i n e d  a  g o o d  s h a r e  
o f  t h e i r  p u r c h a s e s  t o  k i n d s  s c a l i n g  w e l l  u n d e r  2 0 0  p o u n d s . "  " B i g  l o c a l  
p a c k e r s  b o u g h t  f r e e l y . "  
5 .  T o n e  o f  t h e  m a r k e t .  M a n y  t i m e s  t h e r e  i s  a  " f e e l "  o f  t h e  m a r k e t  
t h a t  h e l p s  y o u  u n d e r s t a n d  p r i c e  d e v e l o p m e n t s  a n d  m a y  s e r v e  a s  a  
w a r n i n g  a b o u t  t h e  n e x t  d a y ' s  p r i c e s .  I t  i s  e x p r e s s e d  i n  s u c h  s e n t e n c e s  
a s :  " N o t  a l l  t h e  h o g s  o f f e r e d  w e r e  s o l d  a n d  l a t e  i n  t h e  s e s s i o n  s o m e  
1 , 0 0 0  h e a d  r e m a i n e d  i n  f i r s t  h a n d s . "  " A l l  b u t  a  f e w  b u y e r s  d r o p p e d  
o u t  b e f o r e  t h e  f i n i s h . "  " S e v e r e  b u y i n g  p r e s s u r e  o n  t h e  p a r t  o f  b i g  
p a c k e r s  w a s  g r e a t e s t  o n  c o m m e r c i a l  a n d  g o o d  t o  l o w  c h o i c e  k i n d s .  
S l o w n e s s  o n  l o w e r  g r a d e s  d i v e r t e d  a  c o n s i d e r a b l e  n u m b e r  o f  t h e s e  t o  
r e p l a c e m e n t  b u y e r s . "  
6 .  D a i l y  w h o l e s a l e  m e a t  q u o t a t i o n s .  I f  w h o l e s a l e  b e e f  o r  p o r k  
p r i c e s  a r e  l o w e r  f o r  s e v e r a l  d a y s  i t  i s  f a i r l y  s a f e  t o  a s s u m e  t h a t  
l i v e s t o c k  p r i c e s  w i l l  f o l l o w .  I f  l i v e s t o c k  p r i c e s  d e c l i n e  a n d  w h o l e s a l e  
p r i c e s  o f  m e a t  h o l d  s t e a d y ,  t h e  b r e a k  i n  l i v e s t o c k  p r i c e s  i s  l i k e l y  t o  b e  
o f  a  m o r e  t e m p o r a r y  n a t u r e .  
G e n e r a l  w e a k n e s s e s  i n  m a r k e t  r e p o r t s .  F e w  m a r k e t  r e p o r t s  g i v e  
e n o u g h  i n f o r m a t i o n  t o  e n a b l e  f a r m e r s  t o  c o m p a r e  p r i c e s  a t  a l t e r n a ­
t i v e  m a r k e t s .  M a n y  g i v e  v o l u m e  f o r  o n l y  o n e  m a r k e t  f o r  o n l y  o n e  d a y .  
M o s t  o f  t h e m  m a k e  n o  a t t e m p t  t o  i n c l u d e  a  s u m m a r y  o f  t h e  w h o l e s a l e  
m e a t  m a r k e t  i n  w i t h  t h e  r e p o r t  o n  l i v e  a n i m a l s .  
A n o t h e r  w e a k n e s s  o f  m a r k e t  r e p o r t s  i s  t h a t  t h e y  d o  n o t  u s e  c o m ­
m o n  e n o u g h  t e r m s  i n  d e s c r i b i n g  g r a d e s .  T h i s  m a k e s  i t  h a r d  f o r  a  
s e l l e r  t o  k n o w  h o w  h i s  a n i m a l s  w i l l  c l a s s  a s  t o  g r a d e  a n d  w e i g h t  a n d  
h e n c e  w h a t  t h e y  a r e  w o r t h .  
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Four types of reports. Illinois farmers commonly use four kindsof daily reports: 
1. Radio. Early morning radio reports give estimates of receiptsand often a summary of the previous day's market. During the day­usually at noon and often at other times ­ representatiYes of stock­yards companies or commission firms give reports. ~1any of theseradio reports emphasize top prices and prices for individual lots butmake no comments on quality.Some radio stations use an abbreviated government summary thatemphasizes primarily weight, grade, and price on a particular market.2. Da.ily newspapers. Most daily newspapers in the Midwest carrya summary of one of the major livestock markets. But these summariesare brief and of little help in interpreting market behavior.3. Livestock dailies . These papers, published at many major live­stock markets, give much more space to analyzing market conditionsthan do the daily papers.
4. Gove1'nment market reports. These reports are issued daily fromthe National Stock Yards and the Chicago offices of the Productionand Marketing Administration (Pl\1A), Livestock Branch. There is nocharge for these reports. They not only list top and average prices andprice by ,,,,"eight and grade, but they also tell something about themakeup of the run ( uch as percent of sows, etc.), type of buyers onthe market, and other details that help to explain what is happeningon the market. 
Limitations in applying market data. Facts gathered about totalcattle, or the total numbers of any other kind of livestock, are not
much help in marketing a specific lot of animals. Variations among
grades are too wide; and good demand for one class, weight, and
grade is not an assurance that the demand for another class, weight,
and grade will be good.

Another difficulty in applying market data to a specific lot ofanimals is that grades are hard to describe, and the descriptions arenot always easy to interpret. How a given lot of animals will gradewill therefore depend to a considerable extent on the judgment of theindividual buyer. (That is why buyers often prefer to see animalsbefore buying them even though that is more expensive than buyingby description.)
All this means that it will pay to take eyery opportunity to learnhow grades are being generally interpreted on the market you use, andwhat the demand is for the particular class, grade, and 'weight ofanimal you expect to market or have ready for market. 
C o n c r e t e  m a k e s  t h e  
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n e n t  b a r n s  a n d  s h e d s .  
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a n d  k e e p  t h e  c o w s  c l e a n e  
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T o  c h o o s e  t h e  m a r k e t  t h a t  w i l l  g i v e  t h e  b e s t  r e t u r n s  f o r  a  
g i v e n  l o t  o f  l i v e s t o c k ,  a  f a r m e r  n e e d s  t o  a s k  h i m s e l f  t h e s e  
q u e s t i o n s  
W h a t  a r e  t h e  s o r t i n g  p r a c t i c e s  a n d  w e i g h i n g  c o n d i t i o n s  o n  
t h e  d i f f e r e n t  m a r k e t s ?  T h e  m a r k e t  t h a t  o f f e r s  t h e  h i g h e s t  a v e r ­
a g e  p r i c e  w i l l  n o t  n e c e s s a r i l y  p a y  t h e  b e s t  f o r  a  p a r t i c u l a r  w e i g h t  
a n d  g r a d e  o f  l i v e s t o c k .  
W h a t  a r e  t h e  p r i c e  r e l a t i o n s h i p s  b e t w e e n  d i f f e r e n t  m a r k e t s  
a n d  d i f f e r e n t  w e i g h t s  a n d  g r a d e s ?  T o  k e e p  a b r e a s t  o f  d a y - t o ­
d a y  c h a n g e s  i t  i s  n e c e s s a r y  t o  f i n d  a  s o u r c e  o f  m a r k e t  n e w s  t h a t  i s  
a c c u r a t e ,  t i m e l y ,  a n d  u n b i a s e d .  I n f o r m a t i o n  o n  w e i g h i n g  c o n d i t i o n s ,  
s o r t i n g ,  a n d  s h r i n k  s h o u l d  b e  c o m p a r a b l e  f o r  t h e  d i f f e r e n t  m a r k e t s .  
W h a t  s u b t r a c t i o n s  f r o m  p r i c e  w i l l  I  h a v e  t o  f i g u r e ?  T r a n s p o r ­
t a t i o n  c h a r g e s  a r e  u s u a l l y  t h e  b i g g e s t  i t e m .  W h i l e  l o s s e s  i n  t r a n s i t  
m a y  a l s o  a d d  s u b s t a n t i a l l y  t o  m a r k e t i n g  c o s t s ,  t h e s e  c a n  u s u a l l y  b e  
. ;  
k e p t  d o w n  b y  t a k i n g  m e a s u r e s  f o r  t h e  c o m f o r t  o f  t h e  a n i m a l s .  
W i t h o u t  c a r e f u l  a t t e n t i o n  t o  t h e s e  a n d  o t h e r  m a r k e t i n g  p r o b l e m s ,  
m u c h  o f  t h e  m o n e y  a n d  s k i l l  p u t  i n t o  p r o d u c t i o n  c a n  b e  l o s t  a t  
t h e  s e l l i n g  e n d  o f  t h e  e n t e r p r i s e .  
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